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Abstract

This study included the following objectives: 1) to study the demographic
characteristics that influenced the consumer buying behavior for Honda cars, 2) to
examine the consumer perception that influenced a decision to choose Honda cars, and
3) to investigate the marketing communication channel that had a decisive influence
towards consumer buying behavior for Honda cars. The 400 customers who reserved
Honda cars or signed contract of sale with the Honda car dealers at the showrooms in
Bangkok were selected as a sample. This quantitative research was conducted by
survey, distribution of questionnaire for data collection, data analysis using percentage,
mean, and standard deviation, and statistical hypothesis testing: T-test, F-test, and
correlation analysis. Five appointed professionals had assessed the Index of Iltem -
Objective Congruence (IOC) and the result of content validity for every item in the
questionnaire was interpreted at 0.94 level with the reliability test result of the
questionnaire at 0.9667 level.

The research findings pointed out the demographic information with the majority
of 207 male respondents accounting for 51.8 percent. There were 107 respondents in the
age group from 25-36 (26.8 percent), 304 married respondents (76.0 percent), 168
bachelor's degree or higher degree holders (42.0 percent), 140 company employees
(35.0 percent), and 176 respondents (44.0 percent) who earned average monthly income
from 33,751 to 42,500 baht. The six perception aspects towards Honda cars were sorted

in descending order of mean level as follows: worthiness, usefulness, property,



personality, driver, and culture. In general, the perception to Honda cars was in high
level with the aspect in worthiness receiving the highest mean at 4.48 level. The number
of customers who signed the sale contract with Honda dealers was 165 people or 41.2
percent. The most critical reason to buy Honda car was due to its most fuel-efficiency or
fuel economy agreed by 146 respondents or 36.5 percent. The most influential person in
Honda car buying decision was a family member or relative agreed by 269 respondents
or 67.2 percent.

People with different gender and educational background had no difference in
in all aspects of Honda car buying behavior. The different occupation and average
monthly income showed no different Honda car buying behavior with an exception for the
aspect of car specifications which was statistically significant at .05 level. The different
level of perception in the worthiness of Honda car or driver showed no correlation with
the Honda car buying decision with an exception for the aspect of car specifications
which was statistically significant at .05 level. In addition, the different level of perception
in the usefulness of Honda car had no correlation with the Honda car buying decision
with an exception for the aspect of reason to buy Honda car which was statistically
significant at .05 level. The different level of perception in the property of Honda car had
no correlation with the Honda car buying behavior with an exception for the aspect of
how consumers decided to consult the dealers at a showroom which was statistically
significant at .05 level. The different level of perception in personality of Honda car
buyers had no correlation with the Honda car buying decision with an exception for the
aspect of reason to buy Honda car which was statistically significant at .05 level. Finally,
the different level of viewpoint on the marketing communication channel had no
correlation with the behavior of Honda car buying decision with an exception for the
aspect of car specifications and person that showed the correlation and their statistical

significance at level .05.
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1. dgUszasAnannladzn sEMINngy 956 2 478 830 437
Tupsast melungu 208.821 397 576
794 229.778 399
DTt A—— FENINNGN 662 2 331 605 547
o REE Y A melungu 217.088 397 547
994 217.750 399
3. FUIDUUAFAUAN FEUINNGH 2.546 2 1273 414 661
Seinazig neilunga 1221132 397 3.076
994 1223677 399
4. 4 UREN ”mﬁ@mﬁﬁﬂﬁ TN NNG 9.949 2 4974 4833 008
e N n e melungu 408.649 397 1.029
dnsppmasmy 794 418598 399
5. ummﬁﬁ%w%wahm? FEUdNNgH 553 2 276 346 707
Fndulatesneusis melung 316.545 397 797
douypnaaausntasmig ST NP
* P<0.05
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A58 4.16 WraudaLANUANANIEIINAMszaNImNaRS (szALn1esAne) TUWgRNTIN

Tun9snauladasnensiaausin

- LARIANN Sum of Mean
szinu df F  Sig
wilsisau Squares Square
1. dgUszasAnannladgzn sEMINngy 2.162 5 432 749 587
Tupsast melungy 207615 394 578
994 229.777 399
2. ﬁnwmgmﬁ”@mmﬁ FENINNAN 3.900 5 780 1437 210
SenuRgasie melung 213.850 394 543
93 217.750 399
3. FUIDNLUATDUAN FTUdengw 15.301 5 3060 998 419
Y- melungu 1208.377 394 3.067
94 1223.678 399
4. aNNRNAN ‘”mq‘/‘i@mﬁﬁﬂﬁ FENININGH 7.051 5 1410 1.350 242
s aen ek malungs 411547 394 1.045
AIULAAATAUA N 4857 L%
5. qﬂmﬁﬁ%m“ﬁwmﬁlu SENINNGH 5.105 5 1021 1289 268
nadpAuladasnendi  Melundu 311.992 394 792
douyppagauiNTiY $1r.097 399
* P<0.05

AINAITIN 416 WuTITEAUNITANEIAWANANNAY AngAnssnlunisindulage

sneLAEaUAN lHLANFANNAY LaznInTmagaLtlusedatiagnwiign



61

szAuNIIANEuANFiuingAnssnlunsindulamesneuiaeui fAoadnnlsras
naxn Tz dgnlunial Tuumnsinari
o =2 ! o a v S dl” s Y KX o dly
srAUNNIANEUANFTUENg Anssn unsindWlaTesne wiEaUR DedN YNNI T
F0UANYINIUANASAZER TunnFNeiu

szAuNIAnEuANsiulingnssnlunafndulatesnuusaendi luiseafumneus

vy a = 1 | o
aﬂumwmu%eﬁﬂimmmwﬂu

o =2

szAunsAnEwanAeiuEngAnssnluntsAndulatesnauiaauifo

1 !
al o ] 14

ARANATYNgann lifiaanTasnausmiiadouyana sauii lduansieiu
srAUNTANEUANAaTUENg AnssnlunsinduladesneuiaeusaNyAns

'
aa 6 o

nRanwalunsindnlatamnaumiidiuyans daunivesyinu ldunnsneiu

AN519 4.17 WAL UANLANANNIENINAI UL ST NTANERS (BNTN) Aunganssnlu

nsinAulaTesneusaanii

- LIRRIAN Sum of Mean
szinu df F Sig
wilsdsau Squares Square
1. dgUszasAnannladgy  sEMINNgw 2.756 5 551 957 444
Tupsait melung 207.022 394 576
999 229.778 399
2. ”mmgm@%”@mguﬁ FEUINNGN 12.173 5 2435 4.666* .000
S NI melungy 205577 394 522
299 217.750 399
3. $UIDUUAFAUAN 22MINNAN 8.981 5 1796 583 713
Setniqzitg meilunga 1214696 394 3.083
293 1223.678 399
4. g UREN ”mﬁggmﬁﬁﬂﬁ 2MINGN 5.503 5 1101 1.050  .388
I PR L melungu 413.095 394 1.048
drapragadn 9% 418597 399
5. umma‘ﬁ'ﬁ‘ﬁw%w@hm@ FENINNGN 3.288 5 658  .826 532
R ladasn s melungu 313809 394 796
douypnaaaudntasite 317.098 399

* P<0.05
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woAnssnlunaindulaTesneuiaensi

LURIAIN Sum of Mean

szinu df F  Sig
wisdsau Squares Square
1. 9pgusrasAnsunlodan  sudanay 4.207 5 841 1469 199
Tupsasr melungu 205571 394 573
9% 229.777 399
2. ANHIULNNTTAIDEIUE. FENTINNQN 7.551 5 1510 2.831* .016
AYiNuRAIa=Ta nelungy 210.199 394 534
93 217.750 399
3. FUIDEIUAAAUAN LR ORIl 26.549 5 5310 1.748 123
Fyinuazda nelungy 1197.128 394 3.038
994 1223.678 399
4. aNvRANATYRganinli sTudnngs 4615 5 923 878 496
AanTesnauRi malunga 413983 394 1.051
994 418597 399
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;1579 4.18 (5i9)

- LURIATN Sum of Mean

sziau df F Sig
wilsisau Squares Square

5 UAARNNBNTNALL FEUINNGH 2.906 5 581 729 602
e aAulanasnauggy  Anelungu 314191 394 797

' Y . 317.097 399
AVULAANTAUATTDINIU

* P<0.05
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A1914 4.19 fayadnunuenazaasinnilszasinisunladuaisil

I P P & a7 ‘quugu o @
TUszasAnIsHNTTITNATIN > anL
Ay TREINS
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AINANIN 4.19 WudIRnLsrasAnsun trdauaisiinienindtynyn Haudu 165 Au
AnLilugasay 41.2 289a9K7 NLNAADY AU 153 AU AsLTluEasay 38.3 LaTN1LNade

Fauau 82 AU Anlugasay 20.5

A919 4.20 §93ARUUE0 AL IBIANHIUZNNITATOIUE

. > . AUIY s e
ANHUSNITTATDEURA _ AAL
AL Sasaz
el 104 26.0 3
FAUNNLAN 182 455 1
dalaeilasuannmuiniiilusulng 114 28.5 2
594 400 100 -
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AINAT 4.20 WUINANHULNTTATDEWAIANLAN HA1Uu 182 AU Anflutasay
45.5 sa9assndalnglasuannsunnflusulud 88w 114

AL ARLUSeEAT 28.5 LAZTR

AN 887u01 104 AL Asilubasay 26.0

A58 4.21 ayaduitfenaz1edduInaaufinNvinua e

. e [lsag . y AU .
FUSDEUATAUAINYINUALTD 3 Galafl
AY TREUNS
Brio 46 1.4 6
Jazz 76 19.0 2
Civic 51 12.8 5
Accord 59 14.8 4
CRV 68 17.0 3
City 100 25.0 1
EREY 400 100 -

AINANTIN 4.21 WUINFUIDRIBANYINUAZED §u City H91u91 100 A Anluenas

25.0 3898911 §1 Jazz H41uau 76 au Antlufesas 19.0 fu CRV Ha1uau 68 au Anily
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5aa8z 17.0 W Accord HAuau 59 AU Anlubatas 14.8 §u Civic Hanuau 51 A AaLilu

Fa8az 12.8 WAz §U Brio HAnuau 46 Au Andludenay 11.4
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A919 4.22 dayadnunubesazaesannsdAnnganinliiaant
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e 1 0.3 4
AUSN/ANN/NTTEN 66 16.5 2
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AMNANGIN 4.23 WULN Auyaaandansnalunisdndulatesnaudaesiiu Ae
yanaluasauaia/gim Haruou 269 au Anlubenas 67.2 9098981 AUFN/a11/N9981
FelnAiAeaiuALeY Ha1uau 66 uaz 64 AU Anludenas 16.5 uaz 16.0 LAZINAUNAIWI

1 AL AnLTlgasay 0.3

4.5 IATIENTTALNITTUS LUAIUGAN ¢ VRITDLUAZAUANNNAGANGANTTH

Tunsanauladasnaungauai

A1519 4.24 N19ALATEIEALUNISLT luRuAnAN 10D U aa uR NN NaAe g AngIN Ty

nssndulagesnaudaeusn (IngUsrasdlunisunladgunion)

L. SLAUAMNARALIY
e > 3 > 3 =
PEEVLE uasl drunans NN NVgn  Lane
& 0 0 8 33 46 82
bl
0% 0% 0.8% 8.3% 11.5% 20.5%
0 0 6 83 64 153
ClaN
0% 0% 1.5% 20.8% 16.0% 38.3%
ik 0 0 4 66 95 165
founun 0% 0% 1.0% 16.5% 23.8%  41.3%
4 0 0 13 182 205 400
LRAs)
0% 0% 3.3% 45.5% 51.3% 100%
Chi-Square = 9.082 df =4 Significant = .059
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A159 4.25 N1TIATIERIEALNTITLE IufnuR AN Tess e uRaeufin NN Nasa N AnaTH

Tun9induladasnaudaausin (ANHIENNTTaI0uFNYNUANAIasTa)

w . STLAUANMNAALIY
“a — > 3 =
uﬂEI‘VI'Z‘i‘ﬂ Uaeg ﬂﬁunma NN N’]ﬂ‘l/lﬂ;ﬂ LN
Aauflu 0 0 8 48 48 104
ALLLEN 0% 0% 2.0% 12.0% 12.0% 26.0%
G 0 0 2 88 92 182
LK LBIN 0% 0% 0.5% 22.0% 23.0% 45.5%
dalne
wasu
B 0 0 3 46 65 114
FINAL
o 0% 0% 0.8% 11.5% 16.3% 28.5%
RalaS1
Aulud
4 0 0 13 182 205 400
LRRNE
0% 0% 3.3% 45.5% 51.3% 100%
Chi-Square = 11.324* df =4 Significant = .023
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A1919 4.26 N33R T AUNTFLT IuduA A T1e9T e Ul aRUA IR NAFa NG ANTTN

Tunnssindulataneausaausii (fusnaudaaufinnviiuazie)

w . STLAUANMNAALIY
%18 = > 3 =
uﬂﬂ‘lll?‘i‘ﬂ uae 1 unang HN N’]ﬂ‘l/lﬂ;ﬂ tane
0 0 1 25 20 46
Brio
0% 0% 0.3% 6.3% 5.0% 11.5%
0 0 5 35 36 76
Jazz
0% 0% 1.3% 8.8% 9.0% 19.0%
0 0 1 16 34 51
Civic
0% 0% 0.3% 4.0% 8.5% 12.8%
0 0 0 28 31 59
Accord
0% 0% 0% 7.0% 7.8% 14.8%
0 0 3 25 40 68
CRV
0% 0% 0.8% 6.3% 10.0% 17.0%
0 0 3 53 44 100
City
0% 0% 0.8% 13.3% 11.0% 25.0%
4 0 0 13 182 205 400
O]
0% 0% 3.3% 45.5% 51.3% 100%
Chi-Square = 15.632 df =10 Significant = .111
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A998 4.27 N1TATIEsTALNIsiLE lusuauA et neufaeui N Huasang Angsnly

neindulatasnaudaausin (amndianyngaaniilinendesnausmiisdou

YAARTDUAN)
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ARNWLIL
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TOEIUG
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Uszueln
s 0% 0% 1.0% 15.8% 19.8% 36.5%
Wi
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0 0 4 42 41 87
2104
J . 0% 0% 1.0% 10.5% 10.3% 21.8%
LATRILIB
T7AN 0 0 2 60 69 131
ANNZAN 0% 0% 0.5% 15.0% 17.3% 32.8%
sl
0 0 1 6 7 14
ADLNN
- 0% 0% 0.3% 1.5% 1.8% 3.5%
AUA
4 0 0 13 182 205 400
DAY
0% 0% 3.3% 45.5% 51.3% 100%
Chi-Square = 6.245 df =8 Significant = .620
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aa
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4 0 0 13 182 205 400
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Chi-Square = 6.504 df =6 Significant = .369
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Tunissindulatasneusaausi (Innilsrasslunisunlndnaiam)

. FLALANAALTY
w14 > o 5 m -
UREVIgR 18g 11UNANY NN NINNGA 1Rag
& 0 0 3 44 35 82
il
0 0 0.8 11.0 8.8 20.5
0 3 17 79 54 153
ClaN
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ik 0 0 15 76 74 165
Jalfsly 0 0 3.8 19.0 18.5 41.3
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0% 0.8% 8.8% 49.8% 40.8% 100%
Chi-Square = 10.955 df =6 Significant = .090
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lunnssndulatiasneusaanin (ANEULNNTTaLLANYINUNNAI9Ea)

w . STLAUANMNAALIY
“a — > 3 =
uﬂEI‘VI'Z‘i‘ﬂ Uaeg ﬂﬁunma NN N’]ﬂ‘l/lﬂ;ﬂ LN
Aauflu 0 2 12 56 34 104
ALLLEN 0% 0.5% 3.0% 14.0% 8.5% 26.0%
G 0 0 15 86 81 182
LK LBIN 0% 0% 3.8% 21.5% 20.3% 45.5%
dalne
wasu
B 0 1 8 57 48 114
FINAL
o 0% 0.3% 2.0% 14.3% 12.0% 28.5%
RalaS1
Aulud
4 0 3 35 199 163 400
LRRNE
0% 0.8% 8.8% 49.8% 40.8% 100%
Chi-Square = 7.585 df =6 Significant = .270
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0 0 6 44 26 76
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0% 0% 1.5% 11.0% 6.5% 19.0%
0 1 5 15 30 51
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0% 0.3% 1.3% 3.8% 7.5% 12.8%
0 0 5 30 24 59
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0% 0% 1.3% 7.5% 6.0% 14.8%
0 2 7 35 24 68
CRV
0% 0.5% 1.8% 8.8% 6.0% 17.0%
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0% 0% 2.3% 12.5% 10.3% 25.0%
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O]
0% 0.8% 8.8% 49.8% 40.8% 100%
Chi-Square = 18.963 df =15 Significant = .215
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Chi-Square = 21.439* df =12 Significant = .044
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A1979 4.33 N19atasziszaun1siulusuauilsclagiinessnaudaaufinninase

o
Aa

a v a d’l 6 v dl a v a A
ngAnssnlunndulagesnaufaeus (UARaNNanana lunIsndulate)

w . STLALANMNAALIY
wara —— ~ I =
Uasngn uasl 1hunang 1N g Lane
0 1 6 33 24 64
ZANGN
0% 0.3% 1.5% 8.3% 6.0% 16.0%
YARALu
. 0 1 23 140 105 269
AIALIATY/
- 0% 0.3% 5.8% 35.0% 26.3% 67.3%
Tal
g 0 0 0 1 0 1
Wau
0% 0% 0% 0.3% 0% 0.3%
AUIT/
5 0 1 6 25 34 66
A/
0% 0.3% 1.5% 6.3% 8.5% 16.5%
n998n
J 0 3 35 199 163 400
ORI
0% 0.8% 8.8% 49.8% 40.8% 100%
Chi-Square = 7.085 df=9 Significant = .628

AMNANIN 4.33 WudszAUNNsFUSAuA s Tamiinessnaufaausinunns1ei
s 9 o o o a v a dlgj c % dl allala a
laifiarnduiusiungAnssnluntsdndulagesnausaeusiiluizedreayananieansna
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A1519 4.34 N13ALATITITTALINTTLT IR uA AN TRYa 9T IUAaaUAN NN NA N AINTTN

Tunissindulatasneusaausin (Ingisrasslunisunlndsuaiam)

w . STLAUANMNAALIY
“a — - 3 =
PRENET uas 1unang q1n NVgn  Laae
& 2 6 6 33 35 82
i
0.5% 1.5% 1.5% 8.3% 8.8% 20.5%
5 8 16 73 51 153
84
1.3% 2.0% 4.0% 18.3% 12.8% 38.3%
ik 1 7 18 65 74 165
Vﬂq_,ltyﬂ 0.3% 1.8% 4.5% 16.3% 18.5% 41.3%
X 8 21 40 171 160 400
LRAE
2.0% 5.3% 10.0% 42.8% 40.0% 100%
Chi-Square = 8.911 df =8 Significant = .350

AINAIT 4.34 NUI9EAUNITFUTAUAMANTRTe DR Ul aauA NUANFA9TY

lled v o oo

a v a dgl 8 1% dl o
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Tadguasa

=N



7

A1519 4.35 N13ALATITIITALINSTLS IuA U uaNTRvassnaudaeui NN asany Ay

Tun2ingdulatasnaudaausin (ANHENNTTaI0UFNYNUANAIasTa)

w . STLAUANMNAALIY
1D — - po =
‘I«!ﬂﬂ‘l/lﬂ;ﬂ Uaeg ﬂ’]uﬂﬂ'N NN N’]ﬂ‘l/lﬂ;ﬂ LN
Aauflu 2 11 16 42 33 104
ALLLEN 0.5% 2.8% 4.0% 10.5% 8.3% 26.0%
Gl 3 4 12 84 79 182
LK LBIN 0.8% 1.0% 3.0% 21.0% 19.8% 45.5%
dalne
wasu
B 3 6 12 45 48 114
FINAL
o 0.8% 1.5% 3.0% 11.3% 12.0% 28.5%
RalaS1
Aulud
4 8 21 40 171 160 400
LRRNE
2.0% 5.3% 10.0% 42.8% 40.0% 100%
Chi-Square = 17.701* df =38 Significant = .024

AINAITI 4.35 WULITEAUNISFUTAuAMANTRTesna Ul e uSINuANA9iY
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A159 4.36 N1TIATITRIEALNNTILE IufuRnianTRvressneuiaeuRn NNuasewgAnssx

narindulatesnaudaausii (fusnaudaaufinnviiuazie)

w . STLAUANMNAALIY
%18 = > 3 =
uﬂﬂﬂ@ﬂ uae 1 unang HN Nﬁﬂﬂ@ﬂ tane
0 0 4 25 17 46
Brio
0% 0% 1.0% 6.3% 4.3% 11.5%
2 3 7 33 31 76
Jazz
0.5% 0.8% 1.8% 8.3% 7.8% 19.0%
2 4 4 15 26 51
Civic
0.5% 1.0% 1.0% 3.8% 6.5% 12.8%
0 3 4 27 25 59
Accord
0% 0.8% 1.0% 6.8% 6.3% 14.8%
2 2 14 25 25 68
CRV
0.5% 0.5% 3.5% 6.3% 6.3% 17.0%
2 9 7 46 36 100
City
0.5% 2.3% 1.8% 11.5% 9.0% 25.0%
4 8 21 40 171 160 400
O]
2.0% 5.3% 10.0% 42.8% 40.0% 100%
Chi-Square = 26.515 df = 20 Significant = .149

1%
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A159 4.37 N1TATIEIEALNNITLT ufuRnianTRvressnauiaeui Nl naseng Anssxlu

nssindulagesnaudzeusi (anvadAnnganiiliiaenaesnauiisdiuyang

g01AN)
. SLAUAMNAALITY
nIua o =1 o = =)
URLNgA Uas Uunang N NNNgR  1aRe
suanwnl
LAZNIg 0 0 5 1 6 22
RRIAINIMEIGEN 0% 0% 1.3% 2.8% 1.5% 5.5%
IOLUF
nnsdsevein 1 9 17 59 60 146
7479934 0.3% 2.3% 4.3% 14.8% 15.0% 36.5%
ANTIDUZURN 4 10 10 38 25 87
LATRILIUE 1.0% 2.5% 2.5% 9.5% 6.3% 21.8%
77AN 2 2 5 60 62 131
NV PN PALEY 0.5% 0.5% 1.3% 15.0% 15.5% 32.8%
el
1 0 3 3 7 14
ATANIN
- 0.3% 0% 0.8% 0.8% 1.8% 3.5%
AUAN
4 8 21 40 171 160 400
LA
2.0% 5.3% 10.0% 42 .8% 40.0% 100%
Chi-Square = 37.721* df =16 Significant = .002

AINAITI9 4.37 NUINTLAUNITFUFATUALANITRUBII DL UAZAUAINULANATTL
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A159 4.38 N199LATIEATTALIN T U IuAUAMANLTAT89I N UAaUANNHNAF N ANT TN

Tunnssindulatasneusiaeusin (uaranNanswalunissndulaia)

w . STLALANMNAALIY
wara —— > I =
Uaangn uas 1hunans NN NINNGA LA
1 4 7 29 23 64
ZANGN
0.3% 1.0% 1.8% 7.3% 5.8% 16.0%
YARALu
. 6 14 24 120 105 269
AIALIATY/
- 1.5% 3.5% 6.0% 30.0% 26.3% 67.3%
Tal
g 0 0 0 1 0 1
e
0% 0% 0% 0.3% 0% 0.3%
AUIT/
5 1 ) 9 21 32 66
AN/
0.3% 0.8% 2.3% 5.3% 0.8% 16.5%
n998n
J 8 21 40 171 160 400
1aRe
2.0% 5.3% 10.0% 42.8% 40.0% 100%
df =12 Significant = .880

Chi-Square = 6.652

o

AINANTIN 4.38 WULN9TLAUNITFTUTAUAMANTRTa9TnaUAaaUAINLANENTY
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A1519 4.39 N19AIEHIEAUNTILT IR uYARNA T NIesTD U B WA NN NAs NG ANTTN

Tunnssindulatasneusaausin (Innilsrasslunisunladuaiam)

w . STLAUANMNAALIY
1D — - p =
ULNgA uael 1unang NN NVgn  Laae
& 1 2 11 40 28 82
il
0.3% 0.5% 2.8% 10.0% 7.0% 20.5%
0 4 17 98 34 153
SlaN
0% 1.0% 4.3% 24.5% 8.5% 38.3%
ik 0 5 15 97 48 165
VQ_,IELH 0% 1.3% 3.8% 24.3% 12.0% 41.3%
4 1 11 43 235 110 400
LRAsl
0.3% 2.8% 10.8% 58.8% 27.5% 100%
Chi-Square = 10.085 df =8 Significant = .259

a g
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A1519 4.40 N9ALATIEITALNTFLEluAULRARNA TR BUR A UA IR NAFa N ANTTH

Tun2dndulatasnaudaausin (ANHENNTTaI0UFNYNUANAIasTa)

w . STLAUANMNAALIY
“a — - 3 =
uﬂEI‘VI'E‘i‘ﬂ Uaeg ﬂﬁunma NN N’]ﬂ‘l/lﬂ;ﬂ LN
Aauflu 0 4 18 65 17 104
AULLIN 0% 1.0% 4.5% 16.3% 4.3% 26.0%
G 0 3 14 106 59 182
LK LBIN 0% 0.8% 3.5% 26.5% 14.8% 45.5%
dalne
wasu
B 1 4 11 64 34 114
FINAL
o 0.3% 1.0% 2.8% 16.0% 8.5% 28.5%
RalaS1
Aulud
4 1 11 43 235 110 400
LRRNE
0.3% 2.8% 10.8% 58.8% 27.5% 100%
Chi-Square = 16.795* df =38 Significant = .032

AINA919 4.40 WUF19ZAUNIIFLFAUYARNNINTBITDEUA B UAINUANFNTY
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A58 4.41 N1TAIEHEAUNTUT luAuYARNA T NIesTD U B WA NN NA R NG ANTTN

Tunnssindulatasneausiaausii (fusnaudaaufitnviiuasie)

w . STLAUANMNAALIY
%18 = > 3 =
uﬂﬂﬂ@ﬂ uae 1 unang HN Nﬁﬂﬂ@ﬂ tane
0 0 2 30 14 46
Brio
0% 0% 0.5% 7.5% 3.5% 11.5%
0 1 8 49 18 76
Jazz
0% 0.3% 0.2% 12.3% 4.5% 19.0%
0 1 6 27 17 51
Civic
0% 0.3% 1.5% 6.8% 4.3% 12.8%
0 1 6 41 11 59
Accord
0% 0.3% 1.5% 10.3% 2.8% 14.8%
1 1 9 37 20 68
CRV
0.3% 0.3% 2.3% 9.3% 5.0% 17.0%
0 7 12 51 30 100
City
0% 1.8% 3.0% 12.8% 7.5% 25.0%
4 1 11 43 235 110 400
O]
0.3% 2.8% 10.8% 58.8% 27.5% 100%
Chi-Square = 23.025 df = 20 Significant = .288

AMNANIN 4.41 WUFITEAUNITFUFHIUYARNAINTBITDUUT B WA ALANFAITY
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A58 4.42 N5IAETTALNIFLE lwAuLAANA NIt e ufaauF NN asiang ANy

luntsrnduladasnaudaausi (anuadiAnynganinliasnaesnausiis

AU APATALAT)
. SLAUAMNAALITY
nIua o =] % = =
Uasngn uas hunang N NG LafE
suanwnl
LASNIT 0 1 2 15 4 22
AANLLULARY 0% 0.3% 0.5% 3.8% 1.0% 5.5%
TNLUR
n1stsendn 0 5 15 86 40 146
711334 0% 1.3% 3.8% 21.5% 10.0% 36.5%
ANTINULTR 0 3 18 43 23 87
LATRIEILET 0% 0.8% 4.5% 10.8% 5.8% 21.8%
77A" 0 2 6 84 39 131
NV ENRRPAABN 0% 0.5% 1.5% 21.0% 9.8% 32.8%
el
1 0 2 7 4 14
ADLNN
- 0.3% 0% 0.5% 1.8% 1.0% 3.5%
AuAN
4 1 1M 43 235 110 400
LR
0.3% 2.8% 10.8% 58.8% 27.5% 100%
Chi-Square = 45.637* df =16 Significant = .000

a &
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A1519 4.43 N19AIEHIEAUN TS luAIuYARNA T NIesTD U B WA NN NA R NG ANTTN

Tunissindulatasneusaeusin (uarantanswalunissindulaia)

w . STLALANMNAALIY
wara —— ~ I =
Uasngn uasl 1hunang 1N NNNgn  Laae
0 2 9 38 15 64
ZANGN
0% 0.5% 2.3% 9.5% 3.8% 16.0%
YARALu
. 1 7 29 159 73 269
AIALIATY/
- 0.3% 1.8% 7.3% 39.8% 18.3% 67.3%
Tal
g 0 0 0 1 0 1
Wau
0% 0% 0% 0.3% 0% 0.3%
AUIT/
d 0 2 5 37 22 66
A/
0% 0.5% 1.3% 9.3% 5.5% 16.5%
n998n
J 1 11 43 235 110 400
ORI
0.3% 2.8% 10.8% 58.8% 27.5% 100%
Chi-Square = 3.837 df =12 Significant = .986

[ %
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A1519 4.44 n19aAseszAunt Ul ludug1daessneudaeusninaseangAnss

Tunissindulatasneausaausin (Ingilsrasdlunisunlnduaiam)

w . STLAUANMNAALIY
“a — - 3 =
PRENET uas 1unang q1n NVgn  Laae
& 0 3 17 34 28 82
i
0% 0.8% 4.3% 8.5% 7.0% 20.5%
1 8 34 78 32 153
84
0.3% 2.0% 8.5% 19.5% 8.0% 38.3%
ik 2 7 30 81 45 165
fryoyn 0.5% 1.8% 7.5% 20.3% 1.3%  41.3%
4 3 18 81 193 105 400
LRAE
0.8% 4.5% 20.3% 48.3% 26.3% 100%
Chi-Square = 6.805 df =8 Significant = .558

AINAITI9 4.44 WUITZaUNT195uS A uE I aaesnaufaaua I NLansfanwldd
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A1519 4.45 n139iATnvsisrAuN1eFusluf1ug1daevsneudaeusninasengAnssy

k7
=

Tun2dngdulatasnaudaausin (ANHIENNTTaI0UFNYNUANAIasTa)

w . STLAUANMNAALIY
“a — - 3 =
uﬂEI‘VI'Z‘i‘ﬂ Uaeg ﬂﬁunma NN N’]ﬂ‘l/lﬂ;ﬂ LN
Aauflu 1 4 34 45 20 104
AULLIN 0.3% 1.0% 8.5% 11.3% 5.0% 26.0%
Gl 2 8 27 92 53 182
LK LBIN 0.5% 2.0% 6.8% 23.0% 13.3% 45.5%
dalne
wasu
B 0 6 20 56 32 114
FINAL
o 0% 1.5% 5.0% 14.0% 8.0% 28.5%
RalaS1
Aulud
4 3 18 81 193 105 400
LRRNE
0.8% 4.5% 20.3% 48.3% 26.3% 100%
Chi-Square = 15.881* df =8 Significant = .044

AINATIIY 4.45 Wud1szAUNTuiA1uEldaecsnausaausanunnsneiy
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A58 4.46 N1saAnzdszAunisiugludinugldressnaudaeudininasenganssu’ly

nnarindulatesnaudaausii (fusnaudaaufinnviiuazie)

w . STLAUANMNAALIY
%18 = > 3 =
uaﬂ‘nqm uae 1 unang HN N’]ﬂ‘l/lﬂ;ﬂ tane
0 2 7 24 13 46
Brio
0% 0.5% 1.8% 6.0% 3.3% 11.5%
0 2 17 39 18 76
Jazz
0% 0.5% 4.3% 9.8% 4.5% 19.0%
0 2 8 26 15 51
Civic
0% 0.5% 2.0% 6.5% 3.8% 12.8%
0 1 15 28 15 59
Accord
0% 0.3% 3.8% 7.0% 3.8% 14.8%
1 4 15 29 19 68
CRV
0.3% 1.0% 3.8% 7.3% 4.8% 17.0%
2 7 19 47 25 100
City
0.5% 1.8% 4.8% 11.8% 6.3% 25.0%
4 3 18 81 193 105 400
O]
0.8% 4.5% 20.3% 48.3% 26.3% 100%
Chi-Square = 11.329 df = 20 Significant = .937

AINAIINN 4.46 Wud1szAunIsFudugldaessnsudaausinnuansaeinlud
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A998 4.47 nsAdzsissAuniefusludiug leessnaudaeudininaseanganssaly

nisfndulagasnaudaauii (auad1Angn

1
=

o

v A dgj o—alx
119 enNTa TN UR WS

nn
AAUYAARTDUAN)
. SLAUAMNAALITY
nIua o =] % = =
Uasngn uae unang N NNNER  LaRE
suanwnl
LASNIT 0 1 5 1M 5 22
AANLLULARY 0% 0.3% 1.3% 2.8% 1.3% 5.5%
TNLUR
n1stsendn 1 8 27 70 40 146
711334 0.3% 2.0% 6.8% 17.5% 10.0% 36.5%
ANIINUSVAY 1 5 27 37 17 87
LATRIEILET 0.3% 1.3% 6.8% 9.3% 4.3% 21.8%
77A" 1 3 22 67 38 131
NV ENRRPAABN 0.3% 0.8% 5.5% 16.8% 9.5% 32.8%
el
0 1 0 8 5 14
AN
- 0% 0.3% 0% 2.0% 1.3% 3.5%
A1A1
4 3 18 81 193 105 400
Laae
0.8% 4.5% 20.3% 48.3% 26.3% 100%
Chi-Square = 15.199 df =16 Significant = .51

AINAN9Y 4.47 Wud19EAUN1UAuE 1 aessnaudaausinunnsneiulaid
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M99 4.48 nsdIzvissAunisiusludiugldressnaudaeusninasangAnssnl

narindulamesnaudaausin (uarantanswalunissndulaie)

w . STLALANMNAALIY
wara —— > I =
Uaangn uas 1hunans NN NINNGA LA
0 4 22 21 17 64
ZANGN
0% 1.0% 5.5% 5.3% 4.3% 16.0%
YARALu
. 3 10 49 138 69 269
AIALIATY/
- 0.8% 2.5% 12.3% 34.5% 17.3% 67.3%
Tal
g 0 0 0 1 0 1
e
0% 0% 0% 0.3% 0% 0.3%
AUIT/
5 0 4 10 33 19 66
AN/
0% 1.0% 2.5% 8.3% 4.8% 16.5%
n998n
4 3 18 81 193 105 400
1aRe
0.8% 4.5% 20.3% 48.3% 26.3% 100%
df =12 Significant = .225

Chi-Square = 15.311

AINANTIN 4.48 WULI9EAUNIITUTAY

6 ¥ g ¥ dl 1 o 1l
@jl‘ﬁﬂ@ﬂ?ﬂﬂumﬂ‘ﬂu@’]wLL[ﬂﬂ[ﬂ’]\iﬂuvLNN

paNdnRusiungAnssnluntsindulagesnauiaausinlusesreynnantansnaly

o a d”
N7ARAU AT



91

AN59 4.49 N1TIATIERIEALNTTILT IS uimusITNTasnausiaeui Nl naseng Ainssxlu

v 4
%

nnarndulamesnaudaausii (Innusvasslunisunlnduaiam)
w . STLAUANMNAALIY
AU — = p= 3
Uaangn uas unang N NINNGA  LaRe
& 2 7 8 34 31 82
G
0.5% 1.8% 2.0% 8.5% 7.8% 20.5%
6 17 8 79 43 153
CEN
1.5% 4.3% 2.0% 19.8% 10.8% 38.3%
1 5 12 12 83 53 165
VQ_,IE]Q_,H 1.3% 3.0% 3.0% 20.8% 13.3% 41.3%
4 13 36 28 196 127 400
LBag
3.3% 9.0% 7.0% 49.0% 31.8% 100%
Chi-Square = 6.139 df = Significant = .632

ANFENTIN 4.49 WLFITLALNNIFUT A UdU TINT 9T nE UABaUA NLANGNaT N

pudnRusiungAnssnlunsindulatesnaudaeusinluiresreeingUszasdlunisun

DR
b,

[GREHEGES



92

A159 4.50 N1TIATIERIEALNTTTLE IuFuimuassnaessnaufaaui NN asengAnssx

N28RAUlATaIDEUAEAUAN (ANHIENNTTRIDUFNYINUAAIRLTa)

w . STLAUANMNAALIY
1D — - po =
‘I.J‘BEI‘VI'Z‘i‘ﬂ Uaeg ﬂﬁunma NN N’]ﬂ‘l/lﬂ;ﬂ LN
Aauflu 0 21 14 46 21 104
AULLIN 0.5% 5.3% 3.5% 11.5% 5.3% 26.0%
G 6 9 5 93 69 182
LK LBIN 1.5% 2.3% 1.3% 23.3% 17.3% 45.5%
dalne
wasu
B 5 6 9 57 37 114
FINAL
o 1.3% 1.5% 2.3% 14.3% 9.3% 28.5%
RalaS1
Aulud
4 13 36 28 196 127 400
LRRNE
3.3% 9.0% 7.0% 49.0% 31.8% 100%
Chi-Square = 38.862* df =8 Significant = .000

AMNANINN 4.50  NUIITAUNISIUEAUImUSIINIBNTDEUAaR UG NIWAN 9T
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A1519 4.51 N199ATITsEAUNI9FUE lududmuassntessnauiaeuiNinasang Ansex

Tunnssindulataneausaausii (fusnaudaaufinnviiuazie)

w . STLAUANMNAALIY
%18 = > 3 =
uaﬂ‘nqm uae 1 unang HN N’]ﬂ‘l/lﬂ;ﬂ tane
1 1 2 24 18 46
Brio
0.3% 0.3% 0.5% 6.0% 4.5% 11.5%
1 9 6 38 22 76
Jazz
0.3% 2.3% 1.5% 9.5% 5.5% 19.0%
0 6 4 21 20 51
Civic
0% 1.5% 1.0% 5.3% 5.0% 12.8%
1 5 3 34 16 59
Accord
0.3% 1.3% 0.8% 8.5% 4.0% 14.8%
3 8 5 31 21 68
CRV
0.8% 2.0% 1.3% 7.8% 5.3% 17.0%
7 7 8 48 30 100
City
1.8% 1.8% 2.0% 12.0% 7.5% 25.0%
4 13 36 28 196 127 400
O]
3.3% 9.0% 7.0% 49.0% 31.8% 100%
Chi-Square = 17.555 df = 20 Significant = .617

ANNANT 4.51 NUINTEAUNITFUSANUT UGN DL UA AU ALANFAN AW
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A159 452 N9AATIEHIEAUNITLT A udmussTN T euR e udn NEnasang AneTH
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ELIABILITY ANALYSIS - SCALE (ALPHA)

mn-total Statistics

Scale
Mean
if Item
Deleted

161.0667
161.4333
161.3333
161.2000
161.2667
161.0333
161.3000
161.2000
161.3000
160.9667
160.8000
160.7000
160.9000
160.8000
160.6667
161.2667
161.0333
161.0333
161.2667
161.3000
161.2000
161.2000
161.3000
161.2667
160.9667
161.0667
161.2000
161.1667

£ 161.2333
160.6333
161.3000
161.2333
161.2333
161.6000
161.9667
161.4333
161.2667
161.4000

) 161.8000

161.7667
161.2667

Scale Corrected
Variance Item-

if Item Total
Deleted Correlation
549.3057 .6800
555.8402 .4876
554.0920 .5645
554.0276 .6099
542.5471 .6949
546.7920 .6386
544.3552 .6837
553.4069 .5804
550.9069 .6158
553.4816 .5392
555.2690 5578
551.3207 5727
541.8172 7719
543.1310 .7853
549.8161 .6375
542.2023 .7759
537.0678 .8523
547.7575 .7970
545.0989 .7389
545.3207 .7832
553.2000 .5116
555.2690 .4540
543.8724 .6961
543.5816 .7018
545.8264 .7680
549.5126 6736
549.0621 6686
551.3161 .6493
554.0471 .6083
555.6195 .5758
552.7000 4974
554.1161 .3521
547.5644 .6317
553.4207 4312
550.9989 .4332
555.0816 4765
538.5471 .7035
549.4897 5120
550.3724 5241
546.1161 .6148
539.9264 .6096

Alpha
if Item
Deleted

.9658
9664
.9662
.9661
.9657
.9659
.9657
.9661
.9660
.9663
.9662
.9662
.9654
.9654
.9659
9654
9650
.9655
.9656
.9654
.9664
.9666
.9657
.9657
9655
.9658
.9658
.9659
9661
9662
9665
.9674
.9659
.9668
.9669
.9665
.9656
.9665
9664
.9660
.9662

132
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ek Method 1 (space saver) will be used for this analysis ******

RELIABILITY ANALYSIS - SCALE (ALPHA)

Reliability Coefficients

N of Cases = 30.0 N of ltems = 47

Alpha = .9667
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