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ABSTRACT

This research aims to 1) study the demographic features to the view of the
competitive potential in telecommunication business in Bangkok Metropolitan Region,
totally 4 sale departments and Metropolitan customer service department. 2) study the
association of the effectiveness of marketing communication mix and corporate image in
order to promote telecommunication business in Bangkok Metropolitan Region, totally 4
sale departments and Metropolitan customer service department. 3) study the association
of corporate image in order to promote and increase its potential to compete in
telecommunication business in Bangkok Metropolitan Region, totally 4 sale departments
and Metropolitan customer service department. and 4) study the association of the
effectiveness of marketing communication mix and competitive potential in telecommunication
business in Bangkok Metropolitan Region, totally 4 sale departments and Metropolitan
customer service department. The Purposive Sampling was selected as a method to figure
out a sample group who was the staff of TOT Public Company Limited in Bangkok. Staff's
job position were as follows; 1) Customer Service Center Manager 2) Financial
Administrator and 3) Services Administrator, 195 persons in total. The data were collected
by using the questionnaire which was divided into 5 parts. The first part was the general
information of the respondent’s status. The second part was the viewpoint of the marketing

communication mix. The third part was the viewpoint of the corporate image in order to



promote marketing. The fourth part was the viewpoint of the competitive potential in
telecommunication business. And the fifth part was the closed-ended questions of the
problem and solutions. This research was using descriptive statistics to analyze such as
frequency, percentage, average, SD (Standard Deviation), t-test, One way ANOVA and
Pearson'‘s Correlation Coefficient analysis as hypothesis testing.

The results explained that that the variety of demographic features such as gender;
age; educational level; job position and work experiences, have indifferently affected the
effectiveness of marketing communication mix in telecommunication business. After
considering each part, in the designing of message part that was classified by educational
level, the study showed different result of 2 couples. The people who were under bachelor
degree, average of 3.81, has higher the effectiveness of marketing communication mix in
telecommunication business in the part of designing of message than the people who were
higher than bachelor degree, average of 3.35. The people who were in bachelor degree,
average of 3.70, has higher the effectiveness of marketing communication mix in
telecommunication business in the part of designing of message than the people who were
higher than bachelor degree, average of 3.35. Demographic Features like gender; age;
educational level; job position and work experiences in different position, have indifferently
affected the corporate image in terms of promoting telecommunication business.
Demographic Features like sex; age; educational level; job position and work experiences
in different position, have indifferently affected competitive potential in telecommunication
business. After considering each part, in the part of production potential that were
classified by age, the study showed different result of a couple. The people who were
under 40 years, average of 4.14, commented the competitive potential in telecommunication
business were higher than the comment of people who were between the ages of 41 and
50 years, average of 3.76. In the part of operation that was classified by the experiences in
different position, the study showed that the potential of respective group in telecommunication
business competitiveness were statistically significant difference at the level of .05. The
effectiveness of marketing communication mix has statistically significantly affected the
corporate image in terms of promoting telecommunication business at the level of .01. The

corporate image in terms of promoting marketing has statistically significantly affected



competitive potential in telecommunication business at the level of .01. The effectiveness of
marketing communication mix has statistically significantly affected the competitive
potential in telecommunication business at the level of .01.

Hypothesis testing showed that the various demographic features of the staff of
TOT Co.,Ltd. have not affected competitive potential in telecommunication business. The
study is in accordance with the hypothesis, saying that the staff of TOT Public Company
Limited gave importance to the association of the effectiveness of marketing communication

mix and corporate image in order to promote telecommunication business at the high level.

Keywords: The Impact of Effectiveness, Integrated Marketing Communication,

Image to Promote Marketing, Competitiveness
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M99 4.9 ulunauansuzslssansmaniiudnaninnisiasduaesgsnalnsanuAx

UBIGINANIANUIANINUUNANH N A

Aals AT Mean  S.D. t Sig.

AUAINNANRUEQNAN
VWATNE 42 415 687 -.490 625
WAL 153 4.21 623

% A 1 a
ATRLATRTNEGINS

LWATE] 42 3.79 695  1.066  .288
LWANELN 153 3.64 825
Aunisiauiasdng
LWATE 42 3.92 676  -478 633
WAL 153 3.97 639

ANU192ANENINIUNTHAR
LNATNE 42 3.93 .697 417 677
WAL 153 3.87 809

" 3 -
ANLLMAINNNTDN ATLIAS

LWATNE) 42 3.91 725 1250 213
WA 153 3.73 .868
ANUNNIAANITAIING
AT 42 3.90 763  .044 965
WAL 153 3.89 759

Frun1eaniivauitunsUsenaunig
LN AT 42 3.78 .822 .626 532
WA 152 3.68 917

ANENINNITUANTUARIFTNA

InsANUIANYRIESNAINTANUIAN
LWATNE 42 3.92 .622 462 .645
LWAREYS 152 3.86 651
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29399914 MIANUIANTBIINATNIANUIANAWUNAININA WU INAF AU RasaAN NN
msugisduansgsnansannAnaasgsnasanunAN usne iy %aﬂﬁ L@ﬁmmﬁgmﬂ@ﬂﬁ 1.1

mmuﬁgmﬂfaﬂ‘ﬁ' 1.2 angeieiulnasaAnanIwnIsuaiuaedgsialnsAN AN

2IGINANTIANUIANLANFNTY

A58 4.10  WRsuinauanEEnWLszangraniiuAnan nnsutsiuaesgsialneanuax

212499NA INIANUIANILUNAINENSY

pauis S df MS F Sig.

v o o o v
ATUAITHANNUTYNAN

nelungu 1.964 2 982 2462 088
FENINNGN 76.560 192 399
EAEN 78.524 194

FnuAsetnegIna 1.931 2 966 1518 222
nelungy
FENINNGN 122.109 192 636
EAEN 124.040 194

Aunisizeuiesdng
nelungu 231 2 115 274 760
TTUINNGN 80.691 192 420
EIPEN 80.922 194

AuLlseANaNInluNITHAR

nelungy 4.401 2 2200 3.668*  .027
TTUINNGN 115.187 192 600
79N 119.587 194

fuuvaefisnaesnalulad
nelungs 726 2 363 511 601
TENINNGH 136.556 192 711
993 137.282 194




63

;1579 4.10 (618)

pauils S df MS F Sig.
ANUNIIAANITAIING
nelungs 1.127 2 564 981 377
TTNINNGH 110.278 192 574
998 111.405 194

% o a d' U
AUNITANLLLUNLILLNT Uz nauNIg

nglungu 2.610 2 1.305 1.635  .198
FENINNGN 152.494 191 798
793 165.104 193

ANENIWNTUTITUARIFINA

InsAnuIANaRIgsNAlNsANUIAN

melunau 819 2 410 990 374
FEUINNQN 79.032 191 414
593 79.851 193

o o

* Qg AtyN9anaNTZAL .05

AINA1TN 4.10 wanenITfFaLneuanEMEnIgLsvansAan L AnaA NN suLad
194914 MIANUIANLRIFINAINTANUIAN STUUNAINBTE WLFT 8g N Tulasednann
nauteduresgInansanAngedgsiateanuAx lluans 9L GelfjiasansRgeesm 1.2

WaRansuilume AL angsnsiuRkasaAnanIwNsugs i uaeegsNAtnIANN ANTRI ITA
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o o o
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ANENINNNIHINTUT BN SNA INIANUNANYRIFINANIANU AN ANUNAINEE)

ANSNINNTUAITULDY 218 N9 4150 aAANdn
§5NAINTANUIANTD 401 1l 50 1l
§5NAINTANUIAN
AUUILANENIN 2] Aiady  4.14 3.76 3.88
Tunsnan fndn 40 1) 4.14 - 38" 26
41-50 1 3.76 - 12
NNN91 50 1 3.88 -

o o

* Qg AtyN9anaNTZAL .05
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o o
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anNNAgIutoni 1.3 szAunisAnmsiuinadeAnanIwn1TuIeiuTedgIna

MIANUIANT29gIRA INIANUIANLANFNNTY

A9 4.12 ulFnineudnsuznalssansmansiudnaninnisiaduaesgsnainsanuax

299FINATNIANUANAUNANNIZALNTANEN

Aauils SS Df MS F Sig.

¥ o - v
ATUAIMHANNUTYNAN

nnelungy 1.333 2 666  1.657  .193
TTUINNGN 77.191 192 402
79N 78.524 194

AuAsadinegana
nelungu 2133 2 1066 1679 189
FENINNGN 121.908 192 635

FIOEN 124.040 194
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Aauis Ss Df MS F Sig.

Aulsz@naniwluniangn

nelung 2.950 2 1475 2428 091

TTNINNGH 116.638 192 607

79 119.587 194
Fruuvasiiunaeamalulad

nealungu 5.461 2 2.730 3.977*  .020

FENINNGN 131.821 192 687

79U 137.282 194
AIUNITIANITAIING

nelungy 2.381 2 1191 2097 126

FENINNGN 109.024 192 568

EROEN 111.405 194
Frunnssnifunuiitiunsilaznannis

nalungs 3512 2 1756 2213 112

TTUINNGN 151.592 191 794

EAEN 155.104 193
ANENIWNSUATUARIBTNA
InsAnuANRIgsAalnsANUIAN

melungu 2.353 2 1176 2.899  .057

FEUINNQN 77.498 191 406

R EY 79.851 193

* PladnAtyn1eatianszA .05

AMNANTN 4.12 LAAINITIL LN UANHUEN UL NI AR RS U AN AINNN T LA 99

2939903 NIANWIANTBIFINA MIANUIANRWWUNATNIZALNIIANT WU FEALNNIANEN
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MsANUIANADY B3 BIT
§5NAINTANUIAN
Fumaafisinaes NN9ANI AnLaAY 3.85 3.85 3.42
walulag fndnLBeyoyasi 3.85 - .00 43
I TTRlE 3.85 - 43
a9n9fznyaynsis 3.42 -

o o

* Qg AtYN At ANTZAL .05

AMNANTIN 4.13 wAAINITTELL B LA NUANFAARATIT U HA IR A N INY

% 1

nedszansaansiuAnanannisuteduegaialnsANEIAN AILUNAINNNTANET WG

1 a a J % 1

wansnafiu 2 g Aun gAnteAnwgendygass AndiAnaninnisudeduredgana

k)

eAnuIANTa9§INA INIANUIANNGININENRNTANEIAININBIFT Aed 3.85 Uas

=2 o

HnsAnengandnfinyey1ss ArdiAneninnisuavduresganainaaANTedgIna nsANWIAN

o) e

geNINENNNIsANE B 6T ALaan 3.42
ANNFAFIUEREN 1.4 AW Ul RaseAnanINIsLNTUTedg A

MrANUIANTB9IRAINIANLNANLANFNGTY



67

A9 4.14 ulrLnauansuzslssansmansiudnaninnisiaduaesgsnalnsanuAx

2IFINANIANUIANIUUNATNATUUIN 919

Aale SS df MS F Sig.
AUAINNANRUEQNAN
nelungs 449 3 150  .366  .778
TTNINNGH 78.075 191 409
9% 78.524 194

14 A 1 a
ATULATRTNETINSD

nelungy 1.629 3 543 847 470
TTMINNGN 122.412 191 641
998 124.040 194

Aunisiauiesdng
nelungy 700 3 233 555 645
TENINNGH 80.222 191 420
998 80.922 194

AN1192 AN IUNITHAR

nelungy 330 3 110 A76 912
TENINNGH 119.258 191 624
79N 119.587 194

" 3 "
ANLLAAINHTDLN ATLIAS

nelungy 710 3 237 331 .803
TTMINNGN 136.572 191 715
998 137.282 194

ANUNNIAANITAIING
nelungy 905 3 302 521 .668
TENINNGN 110.500 191 579

EROEN 111.405 194
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Aauis S df MS F Sig.

FrunnssniBunufitiunssznaunis

nnelungy 2.958 3 986 1231 .300

TTNINNGH 152.147 190 801

79 155.104 193
ANENIWNTUTITUARIFINA
InsANWIANLRIGSNAINTANUIAN

melunga 588 3 196 470 704

FEUINNQN 79.263 190 A17

R EY 79.851 193

ANNATN 4.14 LAAINITILEE LIRS UANHULN NI NI AN AR STU AN LN IWN LT

299 INAINIANUIANTBIFINAINIANUIANAUNATNATLNUINITNNIU WL AIRAUINIT

MnauseiulasieAnanmnsueiulasgaialnsAnwIANadgIna nsAnu AN L UANFNg

o dl a a 1 all
U B9 iasannngueann 1.4

muuﬁgmﬂ'@ﬂﬁ 1.5 dszaunisnlluaiunied1eiuinasadnan NNt e

9504 MIANUIANLLIFINA INTIANUIANUANFNNY

A919 4.15 ulreninauansuznslssanamansiudnaninnisiaeduaesgsnainsanuAx

1a9gsNansANUIANAIL NNl szaLNT TRl AU

a

Aakils 47U Mean  S.D. t Sig.
ANUAINANRUTYNAN
fndn 10T 58 418 633  -234 815
1NN 10 1 137 4.20 640
AuAsadinegana
fndn 107 58 3.78 741 1213 227
11NN 10 1 137 3.62 821
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Aauds 47U Mean  S.D. t Sig.

Aunisiauiasdng

Fnen 10 58 406 530 1430 154

11nN91 10 1 137 392 686
Audsz@nsninlunianan

ﬁ.ll’]ﬂ’j’] 10 1 58 4.02 762 1.618 107

11NN91 10 1 137 382 790
Fuuvasfisnaesnalulad

F:]:’mfj’] 101 58 3.90 a7 1.441 151

11NN 10 T 137 3.71 885
ANUNNIAANITAIING

E:iﬂﬂ'jﬂ 101 58 4.02 .565 1.573 A7

11nN91 10 1 137 3.84 822
Funnsanfiuandidiumsilsynainig

Esi'm'jﬂ 10 1 58 3.94 124 24227 .016

11NN 10 1 136 3.60 945
ANENTWNTUTITUARIFTNA
INsANUIANTRIGSNALNTANUIAN

N1 10 1 58 399 545 1612 109

N1NN91 10 1 136 3.83 677

A o o aa

* QlpdnAtuN1eaDANIZAL .05

o

AMNANTN 4.15 LAAINITLFLLINEUANHUEN9L 21N AR RS UANEAINNN T LA 994

1eagenalnsanuiAnresgsialnsanuiAna LN NdszaunisalluALuls wudn

dszaunisalluguniasineiuiinasadnaninnisudeduaesgsialnsanuiAngesgsna

nsanuanliunnsineiy Sedfjiasannmgiugesn 3.5 usilefarsaniusesiou wudn

dszaunisnflusiumdisineiuidnannlunisugdedugsnamsanunanaesgsialnsanui ax

Fun17a v uniunsUsEnaunLANFNaTuatina e

]

i
=

ANATUNNATANTLHL .05
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MINAUAITBININANHDINEFUATUN I TR95INA INTANUIAN

ANTUNITNANEHIIASIAUAILDY

Aails MWANBTLNARUEINNITAAA
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3. ATUNNTRENULLLNANS 464+
4. Fruumssfiangnagns AT4*
5. AMUNN3ILIINTeyatiaunAL 569**
1ls£ANBHANITHAATNTAR ALLIUNINNAY 681

o o

WadAtyn1eadANg=AL .01

* %

bt}

AMNATTN 4.18 LAAIANANNUTUIZANBHANITADANTNITAAIALLI LN ANNAN WL

AU WANEINTIAUAITEININA N DIINEALETNNTAAIAT899INATNIANWIAN WD

o

13 ANTUNANIA217N1IAANALLUNAN KA U AN NA NN USAAF N UN WA N DINTIRL

v

1N

o

NNANHOINEAUEINN190A1ATR9gINA INTANUIANBE NN TR AATYNNE DA IZAL .01



73

auuﬁgmﬂ'ﬂﬂ'ﬁ 2.3 1/92ANBUANNTAARNTNNIAANAULLNAN N AU AN NA NN US

FRANUNINANEDITBBIANITBEINNANHOINEFUATUN 191 ATR9gINA INTANW AN

AN519 4.19 ANMHANRUSILANTNANIIERRNINITAANAULLNANNAUALFAWANANE DT

29929ANITBININAN HDA N ANATHN1IAA LRI ITIANIANUI AN

ATUNIWANHIURIDIANSTUD

Aals MWANETLNARUEINNITARA
1BIHTNAINTANUIAN
1. frungugiadivane 320*
2. ’muf;“mqﬂi:mﬁmmﬂf]iﬁmﬁiﬂﬁﬂmi A414%
3. ATUNNTRENULLLNANS 355**
4. Fruumssfiangnagns 356
5. AMUNN3ILIINTeyatiaunAL 596**
1ls£ANBHANITHAATNTAR ALLIUNINNAY 445>

o o

WadAtyn1eadANg=AL .01

* %

bt}

AINATN 4.19 LAAIANANNUTUIZANBHANITARANTNITAAIALLILNANNAN WL

ANUNINANHDITOIBNANITEININANHOINAAILATHNNIAANATRIGINANTIANUIAN WLIF

6

13 ANBUANIRDAIINITAATALLLNANN AT UR AN NN UT AR AIUATNANHOIURIDIANTUD

'
[ o aaa [

NNANHOINEANEITNN190A1ATR9§INA INTANUIANBE TR A ATYN AR AN IZAL .01



74

auuﬁgmﬁ 3 AINANHINAZUEINNIIAAAT ANNANNUSAAANLNIWNTUI T

29995NA NIANWIAN

A919 4.20 ANNANRUSI WA Bl NNIAaAsaANaNIWNNTIANd UTesg A
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fAuils
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1. ANUNINANHDIIDIRAVALAZLITNT .698**
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a1 AMANNTaNUIRsLLLRALINIRYNNISNIAFaL |

(Try Out) A749u 30 1M

RELIABILITY

JVRERIABLES=imcl imc2 imc3 imc4 imc) imcé imc7 imc8 imc8 imcl0 imell imelZ imcl3 imcl4 imcl5 imelé imel7 imcl8 imcl9 imc20 imageZl ima
ge22 image23 image24 image25 imageZ26 image27 imageZB image2f image30 image3l image3Z competitivene33 competitiveness34 competitiveness3
5 competitiveness3é competitiveness37 competitiveness3B competitiveness39 competitiveness40 competitiveness4l competitiveness42 competi
tivenessd3 competitivenessdd competitiveness45 competitiveness46é competitiveness47 competitiveness4B
competitiveness4% competitiveness50 competitiveness5l competitiveness5Z2 competitiveness33 competitivenessSd competitiveness5S competiti
veness36 akel akel akeld

/SCALE ("ALL VARIABLES') ALL

/MCDEL=RLPHR.

+ Reliability
Scale: ALL VARIABLES

Case Processing Summary

M %
Cases Valid 30 100.0
Excluded? 0 0
Total 30 100.0

a. Listwise deletion based on all variables in
the procedure.

Reliability Statistics
Cronbach's
Alpha M of ltems
087 50

ABUN 2 AIAMNTANULBILLUFALDNTAYIT M sada L Ld

(Try Out) A749u 30 1M

Reliability Statistics

Cronbach's
Alpha M ofltems
987 59
RELIABILITY

JVBRIABLES=imcl imc2 imc3 imcd ime5 imeé imc7 imef ime8 imell imell imel2 imel3 imcl4 imel5 imclé imel7 imelf imel8 ime20
/SCALE ('ALL VARIABLES'} ALL
/MODEL=ALEHA.

= Reliability
Scale: ALL VARIABLES

Case Processing Summary

M %
Cases Valid 30 100.0
Excluded® 0 .0
Total 30 100.0

a. Listwise deletion based on all variables in
the procedure.

Reliability Statistics
Cronbach's
Alpha M ofltems
865 20
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AAUN 3 AIAMNLTANULRILLLFALDNEAYIT M sSAda L Ld
(Try Out) 47u2u 30 1A

Reliability Statistics

Cronbach's
Alpha M of ltems
965 20
RELIABILITY

/VERIABLES=image2]l imageZ? imageZ3 imageZ4 imageZ5 image26é image27 image28 image29 image30 image3l image32
/SCALE ("RLL VRARILBLES') ALL
/MODEL=ALPHA.

% Reliability
Scale: ALL VARIABLES

Case Processing Summary

I %
Cases  Valid 30 100.0
Excluded® 0 0
Total 30 100.0

a. Listwise deletion based on allvariables in
the procedure.

Reliability Statistics

Cronbach's
Alpha M of lterns
862 12
Gﬁ 1 g & o 2
ABAUN 4 ﬂ’]ﬂ’J”INL%’ﬂ&lu‘ll’r]siLLUUﬂﬂUﬂﬁNﬁﬂV]’]ﬂ’]%‘ﬂﬂﬂﬂU%ﬁ
(Try Out) 974U 30 1A
Cronbach's
Alpha M ofltems
962 12
RELIABILITY

/VRARIABLES=competitivene33 competitiveness34 competitiveness35 competitiveness3é competitiveness37 competitiveness38 competitiveness3
9 competitiveness40 competitiveness4l competitiveness42 competitiveness43 competitiveness44 competitiveness45 competitiveness46 competi
tiveness47 competitiveness48 competitiveness49 competitiveness50 competitivenessSl competitiveness52 competitiveness53 competitiveness3
4 competitiveness55 competitivenessSe

/SCALE ('ALL VARIAELES') ALL

/MODEL=ALPHA.

= Reliability

Scale: ALL VARIABLES

Case Processing Summary

M %
Cases  Valid 30 100.0
Excluded? 0 0
Total 30 100.0

a. Listwise deletion based on all variables in
the procedure

Reliability Statistics
Cronbach's
Alpha M ofltems
978 24
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AAUN 5 AIAMNLTANULBRILLLFA LD NTAYIT M sAda L Ld
(Try Out) 47u2u 30 1A

Reliability Statistics

Cronhach's
Alpha M of tems
978 24
EELIABILITY

/VERIABLES=akel akeZ ake3
/SCRLE ("ALL VARIABLES') ALL
/MODEL=ALPHEA.

% Reliability
Scale: ALL VARIABLES

Case Processing Summary

[ %
Cases  Walid 30 100.0
Excluded® 0 .0
Total 30 100.0

a. Listwise deletion based on all variables in
the procedure.

Reliability Statistics

Cronbach's
Alpha M of temns

878 3
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AUELENST UTHE Ailadl A1nm (uunau) TUaANgI NN UASMABATUA 1

59 13 AUELTNNS

it e 594 13 AUELENS
T uuwta | dyudu
2 |uuwlta | degysegd
3 |UUW112 | AfRuAE
4 [UUW112 | auEen
5 | LUWI12 | N
6 |UUuW113 | gend
7 |UUu121 | INAYAR
8 |vuw121 | TnaN
9 | UUWI21 | ARFAAINGT
10 | VU122 | BUNINTY
1 |uvuwt22 | elansunes
12 | UUu1.23 | asiau
13 | Uuu1.23 | nialtsu
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AUELENST UTHE Ailadi Anm (uunau) TUaANUNNainUASMABASUAYN 2

59 18 AULLFNNT

o o u.2
it M 593 18 AUELENNS
1| YUR.2.1.1 | Wunin
2 | UUW.2.1.1 | InBZNAAR 3 FINAIN
3 | LUR2.1.2 | 9ANALIN
4 | UuK.2.1.2 | a1Angils
5 | UuuW2.1.3 | {uijs
6 | UUN.2.1.3 | :INBUNI
7 | UUW2.1.3 | uuedaan
8 | uuu.2.2.1 | fangn
9 | UUH2.2.1 | LN
10 | U221 | 29U
11| UUW.2.2.2 | U9WA
12| vun2.2.2 | u1ewalug)
13 | UUW.2.2.2 | U79LA1EY
14 | yuu.2.2.2 | unele
15 | Uuu.2.2.3 | @ayn3snisg
16 | UUB.2.2.3 | LWINW
17 | vuu.2.2.3 | uny
18 | anu.22 | AuINI31N8LAZLETNIINANANINTUgITTUNR
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AUELENST UTHE Ailad Anm (uunau) TUaaANgaUnNainUASMABASUA 3

59N 14 AUELTNNS

o o o .3

it B 590 14 AUELENIg

1| ULW3.1.1 | LA

2 | Uuw3.1.1 | vinney

3 | UUR.3.1.2 | LNawan

4 | uuw3.1.2 | waltlasa unglun

5 | vuu.3.1.2 | malilada a¥gatinaed

6 | LUUW.3.1.2 | NN

7 | UUW.3.1.3 | udegu

8 | UuwW.3.1.3 | daxtias

9 | UUW.3.1.3 | WNNUNa

10 | UUW.3.2.1 | 21mnFYIUE

11| UUW3.2.1 | WezaN 2

12| Uun.3.2.2 | a3

13 | UUW.3.2.2 | A2ATUAY

14 | UUu.3.2.3 | 1ande
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AUELENST UTHE Ailadi Anm (uunau) TUaANgUnNainUASMABASUAN 4

59 20 AUELFNNS

o o o u.4

it Bk 59N 22 AUELFNNS

1| uuwr4.1.1 | a1ansIe

2 | uuu4.1.1 | madeuniau

3 | uuw4.1.1 | Made 4

4 | UUW41.2 | wunis

5 | uuw4.1.2 | daaunslny

6 | ULwA4.1.2 | Ind Fanuw

7 | UUW4.1.3 | 9u9ANY

8 | uuw.4.1.3 | Ul

9 | uuw42.1 | uénd

10 | UUW4.2.1 | LRI

11 | uuw4.2.1 | lan auaaf

12 | uuu.4.2.1 | &39tlsen

13| UUW4.2.2 | UNanu

14| yuu4.2.2 | dyuail

15 | uuw.4.2.2 | #aeainiia NEm

16 | UUW.4.2.2 | 599NAARNT T9EAR

17 | uuw4.2.2 | dhninia

18 ULUU.4.2.2 | UIUAT

19 | UUR4.2.3 | ApuLied

20 | uUw.4.2.3 | fyijs

21 | UUW.4.2.3 | A1gNN1

22 | 9Uu42 | AUETINNTRANWITINGIR 80 WITHN 5 FUNAN 2550

159



AMANUIN °d

(1 a o 1 a 1 1 a o al o @
ﬂ’ﬂNLﬂ‘lJN’PII'N‘].I’i‘i:WIWN‘] 'VIL‘]J‘U@LW]Q"H@Q UTEN m'ﬂ‘ﬂ AN/

(NrT)



161

(] e

AMaLTlusNR9LTENANG 9 ﬁLﬂuﬁjLLﬂwm UFEN N1aN I1NA (NKATU)

1R nan aruunan 1ia () fulassinauasliBmsnsdninaeud 2
wA3atnel lusziin 3rd Generation (3G) 11mAulatl Code Division Multiple Access(CDMA)2000
1x Evolution-Data Optimized (1x EV-DO) melE3e "CATCDMA" (UFHN Ngn IMIANUNAN AR
(NUnT), 2557)

131 wamaud 8ulng wefia anria (Wudw) vise talewa Suduiniulivinng
32111 Nordic Mobile Telephone (NMT)900 a1n 153 #ilafi 41w (uvnaw) Tude CELLULAR
900 (faqiiuaniannisliitinisuae) daqiiulitsn1sszuy Global System for Mobile
Communications (GSM) LIUAYMLE 900MHz Tneiudutlniuann 158 7iled adn (umnaw)
luidie GSM Advance uaz One-2-Call GSM Advance uaz One-2-Call (L3 uamanud aulws
AR AN A (NUTL), 2557)

1580 Aaneali a1in vire ARG Wilsn1s 1 wredneliitEnnslussuy Global System
for Mobile Communications (GSM) unA918E 1800 Megahertz(MHz) nne'léde Global
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