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Independent Study Title Consumers' Perception of Toyota Camry Hybrid Brand Image

in Bangkok Metropolitan Region

Author Suree Naimsakul
Degree Master of Arts
Major program Marketing Communication
Academic year 2013
ABSTRACT

The purposes of the research were 1) to study the consumers’ perception of the
brand image of Toyota Camry Hybrid in Bangkok and 2) to compare demographic
characteristics with consumers’ perception of the brand image of Toyota Camry Hybrid
in Bangkok. The data was collected by using questionnaires completed by 200
respondents who bought Toyota Camry Hybrid from authorized dealers in Bangkok.
Data analysis employed frequency, average, percentage, and standard deviation.
Statistic used for testing the independent sample was the independent t-test and the
F-test to determine the difference with the one-way analysis of variance. The LSD was
used to find a statistical difference. The study presented the following results:

Consumers’ demographic in the research study were males (67.0%), age
between 41-45 (38.5%), university graduates (85.5%) salaried employees (44.5%) and
average monthly income between 50,001-60,000 baht (36.0%) The survey showed that
consumers’ perception of the brand image of Toyota Camry Hybrid was the most brand
recall in the highest level. Three top brands were Toyota Camry Hybrid (40.0%), Benz
C 180 (31.0%), and BMW Series 5 (26.0%). Consumer’s brand recognition that was
medium-size car was Toyota Camry Hybrid (100.0%). Brand image assessment of the
Toyota Camry Hybrid that was the most brand recall to high technology was 99.5
percent and the perception of consumers towards the Toyota Camry Hybrid brand
image overall was at high level. Having considered in each aspect, strength and
favorability of brand associations and uniqueness of brand associations were at the

highest level and marketing communication was at the high level.



The hypothesis testing showed that different age, education, and occupation of
consumers had statistically significant differences at the level of .05 on their perception
of Toyota Camry Hybrid brand’s image. On the contrary, difference in gender, and
monthly income had no statistical significance for their perception of Toyota Camry

Hybrid brand image.

Keywords: Toyota, Perception, Brand Image, Marketing Communication
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AN 2.1 WARINTTUIUNNTTLE09E1L3InA (Model of the consumer perception process)
17Im'1 . Arens, W. F. (2004). Contemporary advertising (9th ed.). New York. NY : Mc
Graw-Hill, p. 148.
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% Method 1 (space saver) will be used for this analysis ******

RELIABILITY ANALYSIS - SCALE (ALPHA)

Reliability Coefficients

N of Cases = 30.0 N of ltems =7

Alpha = .8594
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